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Bus
Station

Overgate
Shopping
Centre

0.43 miles to
Dundee train station

1.88 miles to Dundee airport

Firmly established as one of the UK’s fastest growing cities for
retail, Dundee offers exciting opportunities. Couple that with
Wellgate’s prominent position and profile in the city and it
makes for a compelling retail opportunity.
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the total floorspace in
the city is 1,374,600 sq ft
and Wellgate makes

up 25% of this

B ranked 4th in the Scottish retail
Aberdeen O hierarchy (source: PROMIS).

80% of the UK'’s top 20 retailers are

represented in the city.

the first city centre in Scotland to
be pedestrianised, the heart of
Dundee now boasts two impressive
shopping centres at either end of a

bustling shopping thoroughfare.

the fourth largest city in Scotland,
with a resident population of over
Dundee 155,000.

the total floorspace in the city is
1,374,600 sq ft and Wellgate makes
up 25% of this.

the city’s retail core has been

transformed over recent years

Glasgow . . .
Edinburgh with a much improved image and
O perception.
A82

boasts two universities, a major

further education college and one

Well connected | |
of the highest student/population

Dundee benefits from a central ratios in the UK at more than 1 in
geographical location with 90% 7, offering a large pool of highly

of Scotland within 90 minutes drive skilled labour.



Setting the
standard for
best value
retailing

97% of all day shoppers to Dundee
will pay a visit to the Wellgate
Centre (Intercept Research),
cementing its reputation as the

city’s best-value retail experience.

a three level covered shopping
centre providing 338,000 sq ft of

retail space.

strong value anchors - Bhs, TJ
Hughes, New Look, Peacocks

Poundland and Iceland.

good value occupation costs -

competitive service charges.

62% of visitors to the Centre use
the new food court which features
a new Subway outlet, and Burger

King will also open soon.

home to the major city library which
generates one million visitors per

year.

over 600 car parking spaces
offering the most competitively
priced shoppers’ parking facilities
in Dundee, attracting over 45% of

all shoppers travelling by car.

the bus service is also well
accommodated with bus stops on
Victoria Road providing consistent
pedestrian activity within the upper

levels of the Centre.




£6m refurbishment completed
in 2007 including:

B refurbishment and rebranding of

9\

the principal external facades.

N

new signage throughout the Centre.

B internal mall reconfiguration and

"\ “\
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improved circulation routes and

visibility throughout the Centre.

B new glazed scenic public lift

between mall levels.
B creation of new food court.
B new public toilets.

B car park refurbishment with
introduction of shopper friendly ‘pay

on foot” parking arrangements.

ol : i ~ % major plant refurbishment.

Footfall

9,000,000

8,000,000

7,000,000

6,000,000

5,000,000

4,000,000

3,000,000

B over 7m shoppers in the last

2,000,000 12 months.

1,000,000 B average footfall: 570,000 per month.

B footfall up 10% in 2008.




Well placed

a catchment
population

of over 500,000
within 45 minutes
drive time




Well positioned

total expenditure per head = £4,292.

6% higher than UK average.

convenience expenditure per
head = £1,758.

14 % higher than UK average.

comparison expenditure per
head = £2,534.

1% higher than UK average.

Well educated

over 36,500 with university

degrees or higher.

growing student population of
16,000.

one of the world’s top seven

Intelligent Communities.



Well
informed

the home of best value retailing.

338,000 sq ft of retail space over

3 levels.

over 600 car parking spaces.

£6m refurbishment.

average footfall: 570,000 per month.
footfall growth up 10% in 2008.

over 500,000 within 45 minutes
drive time with available spend
of £800m.

£472m spend on non-food goods.

growing student population
of 16,000.
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www.wellgatedundee.co.uk

For further information or to arrange viewings please contact:

CHARTERED SURVEYORS —— TR T
- CUSHMAN & l/ N reenmrtot
T7 51 Vincand Siraed WAKEFIELD | Dundes DO1 408
f.ll‘: :1'1-2: fqu.: \_ __./J 01382 200 064
0141 248 4433
Smith Cole Wright Cushman & Wakefield Graham & Sibbald
lan Wright John Menzies Andrew Dandie
T. 0141 226 4061 T. 0141 223 8769 01382 200 064
E. iwright@scwcs.com E. john.menzies(deur.cushwake.com E. adandie@g-s.co.uk

Smith Cole Wright, Cushman & Wakefield and Graham & Sibbald for themselves and for the vendor(s) or lessor(s] of this property whose agents they are give notice that: (i) the particulars are set out as a general
outline only for the guidance of the intending purchaser(s) or lessee(s) and do not constitute part of, an offer or contract. (i) all descriptions, dimensions, references to condition and necessary permissions for use and
occupation, and other details are given in good faith and are believed to be correct but any intending purchaser(s) or tenant(s) should not rely on them as statements or representation of fact but satisfy themselves by
inspection or otherwise as to the correctness of each of them. (i) no person in the employment of Smith Cole Wright, Cushman & Wakefield and Graham & Sibbald have any authority to make or give any representation
or warranty whatsoever in relation to this property.
June 2009
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